
 

 

By: Christina Buchholz 

 

 In recent years, the term “going 

green” has become a way for a lot of 

businesses and organizations to put a 

new spin on their marketing cam-

paigns.  The environment has become 

more important to the general public, 

and certain companies are capitaliz-

ing on the apparent willingness of 

consumers to spend extra money on 

items and services that promote sus-

tainability. This trend is evident in 

the tourism industry as well, through 

the promotion of eco-tourism and 

green travel.  Eco-tourism is defined 

as “connecting conservation, commu-

nities, and sustainable travel.”   

 Those who implement and partici-

pate in responsible tourism activities 

follow eco-tourism principles, and 

are thought to have “done their 

part”,by minimizing their environ-

mental impact.  Companies have 

established environmental and cul-

tural programs that help consumers 

and host communities develop envi-

ronmental awareness, which has led 

to visibly positive results.  Yet the 

question remains, are companies 

truthful when they claim to be envi-

ronmentally friendly?  

 Many businesses claim to be 

environmentally friendly because 

they use less toilet paper or change 

their light bulbs.  However, in order 

to truly be considered a contributor 

to eco-tourism, most companies 

would require an extensive evalua-

tion and subsequent overhaul of 

their internal infrastructure and 

operations.   

 Companies maintain that they 

are “going green” by making slight 

operational changes, yet hesitate to 

research and implement capital 

changes that could benefit the envi-

ronment in the long run.  Such quick

-fix alterations are mainly cosmetic 

and serve more as positive publicity 

than actual attempts at environ-

mental sustainability.   

 So what is more effective, eco-

tourism or sustainable tourism? 

Sustainable tourism appears to have 

more of a promising role in the 

travel industry than eco-tourism.  

Sustainable tourism focuses on 

companies forming a symbiotic 

relationship with the environment 

through efficient business models 

that maximize efficiency and pro-

ductivity, yet maintain and promote 

the environment.   

 It remains a relatively new phi-

losophy and strategy that not only 

benefits the company, but further 

develops the destination by creating 

sustainability from an ecological 

and business perspective.   

 Sustainable tourism promotes 

local employment, the utilization of 

local goods and services, and main-

tains the native environment and 

culture. Sustainable tourism has a 

comparative advantage over eco-

tourism and has the potential to 

impact our industry in the future. ■   
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Curling: Demise by Nature? 

Combating Budget Cuts in Recreation Departments  
By: Zachary Keene  

  

 The current economic situa-

tion has been difficult for every 

community across the country.  

Budget cuts have been made to 

help fight the recession.   

 A particular area that has 

been affected greatly by the 

economy is municipal recreation.  

These organizations have to 

operate with much less money 

and are expected to provide the 

same amount of service and 

bring in greater revenues.   

 The community is demanding 

the same if not more from their 

recreation departments these 

days.  Recreation is essential to 

the physical and mental growth 

of a person and we must con-

tinue to provide it to them.   

 Recreation departments have 

been given a very difficult task 

of making budget cuts while still 

being able to provide programs 

for a diverse population.  Com-

munities are doing a number of 

different things to help combat 

this economic crisis.   

 Some are increasing fees to 

try and increase their revenue.  

On the other hand, there are 

communities that are reducing 

fees to try and get more partici-

pation out of their residents.  

Citizens are also facing difficult 

decisions of what to do with 

their money.  Cheaper fees may 

be the best way to attract a 

greater number of families to 

programs. 

 Another way to try and re-

duce your costs is to eliminate 

positions.  Many departments 

may not like this option but it 

has become necessary in many 

communities.  Look to see if 

there is any position that might 

not be necessary or will create 

the least amount of work for the 

remaining employees.  Seasonal 

help is usually the first to be cut 

in many recreation departments.  

 Developing new partnerships 

and sponsorships with businesses 

or other organizations in the 

community is a great way to help 

pay for costs.  You may also find 

that some other organizations 

may offer the same programs as 

your department and merging the 

two together could be beneficial.  

Not much is for sure in this cur-

rent economy.   

 One thing is for certain 

though, recreation programs are 

necessary and we need to keep 

delivering them to our communi-

ties. ■  

on ice, and durable enough to 

withstand collisions from other 

stones. 

 The thing that makes this 

sport so unique could also lead 

to its downfall.  The blue hone 

granite, like every other stone, 

cannot be recycled or repro-

duced.  That means that once the 

quarry where the stone is ex-

tracted has dried up, there will 

not be any way to reproduce the 

stone.  

 Without the stone, curling can 

no longer exist.  While the de-

mand for these stones is not that 

high, and the sport should sur-

vive for decades, it is still some-

thing to think about.  There are 

many sports that people love to 

watch and participate in, yet 

many of them use natural re-

sources.  Without these re-

sources, the sports would no 

longer be able to function, such 

as curling without the stones.  

Many sports, like baseball, 

hockey, and cricket use wood 

while the forests worldwide are 

shrinking.  While trees can be 

By: Darren Drake 

 In a world that has become 

“green” and environmentally 

friendly in the past few years, 

some areas and events still have 

not or cannot join the movement.  

One of these areas is the sport of 

curling.  While curling is to-

wards the bottom of popular 

sports in the United States, it has 

a cult following and is actually 

one of the most watched Winter 

Olympic events. 

 Curling is a sport, similar to 

shuffleboard, where players must 

guide a stone closest to a circle.  

But the game is on ice with other 

players sweeping to help curl 

and speed up the stone.  The 

stone is just that, a stone; more 

specifically, blue hone granite.  

However, this is not your ordi-

nary type of granite. It can only 

be found on a remote 104 acre 

island area off of Scotland called 

Ailsa Craig.  This stone is used 

by the curling world because it is 

said to be the only stone with a 

straight and natural movement 

replanted, it takes years before 

they can be cut down again.  

Sports as we know it can be 

eliminated if we are not consci-

entious enough to notice that a 

problem is occurring.  People 

need to be alert and find new 

ideas or ways to cut back on 

using the Earth‟s natural re-

sources or we will be in a world 

without many of the things that 

we take for “granite”. ■ 

C O N N E C T I O N  

Ailsa Craig, the small island 

where the granite for curling 

stones are mined 
(Photo from:  

www.pointeclairecurling.com/) 

A typical curling stone 
(Photo from: 

www.insidesocal.com) 

MARK YOUR 

CALENDAR 

           Karaoke Night 

 

Location: Pub Webb 

 1527 Cecil B. Moore Avenue 

 Philadelphia, PA 

Date: March 29th  

Time: 6:30-10:00pm 

Description: $5 to  show off your 

vocals...or at least try!! 

   Trivia Night 

 

Location: Field House  

 1150 Filbert Street 

 Philadelphia, PA 

Date: April 8th  

Time: 6:30-9:30pm 

Description: $15 to test your 

knowledge with challenging 

trivia. 

Spring Fling 

 

Location: Temple University 

Main Campus  

 1801 N. Broad Street 

 Philadelphia, PA 

Date: April 8th  

Time: All Day 

Description: Visit the STHM 

Senior Seminar stand for            

T-shirts and water ice sponsored 

by Richie‟s Deli. 
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Sustainability: Responsive or Strategic? 
By: Sarah Cooperson 

 A current rising trend in business is 

Corporate Social Responsibility.  Compa-

nies have taken a new initiative to either 

give back to the community or to make 

adjustments to the work place and facilities 

that are more environmentally friendly.   

 Especially in the sport industry, teams 

have made an enormous effort to convert 

stadiums or construct new facilities that 

are eco-friendly; it has become extremely 

important for stadiums and arenas to be 

certified in Leadership in Energy and En-

vironmental Design (LEED) certified.   

 The first pre-existing arena to get LEED 

certified by renovating its facility is the 

Philips Arena; “Rick Fedrizzi told 

NHL.com that if all 5.1 million existing 

commercial buildings in the U.S. followed 

the lead of Philips Arena to become more 

energy efficient, it would save about $160 

billion by 2030 and significantly reduce 

carbon emissions” ("Sports Arenas Go 

Green”).    

 The question is whether or not this new 

craze to become socially responsible and 

to create an environmentally friendly facil-

ity is a responsive act or simply a strategic 

move.   

 The forerunners of this trend felt it was 

important to start addressing the issue of 

global warming and to start giving back to 

society.  No matter the intention, sustain-

ability still benefits the greater good of 

society.  It is no longer acceptable for a 

company to just make profits and obey the 

law; they must go beyond and take appro-

priate measures to uphold the peoples‟ 

standards.   

 It seems as though some of these “band 

wagon” companies are simply making 

changes because it would look poorly on 

their behalf if they did not make any ad-

justments.  

 Teams that need new facilities con-

stantly compete with one another to build 

better and more expensive stadiums than 

the last one designed.  

 It is not just about the jumbo plasma 

screens and amenities anymore, it is about 

what type of materials were used in mak-

ing those objects and if they save energy.   

 Some organizations use social responsi-

bility as a means of good citizenship and to 

diminish any negative connotations of the 

company‟s activities, while other busi-

nesses explore this new trend as leverage 

against their competition.   

 Do people care why companies are 

giving back to society or is it irrelevant 

because in the end it is for a good cause? ■ 

Philips Arena located in  

Atlanta Georgia is the first  

pre-existing arena to get LEED certified by 

renovating its facility.  
(Photo from:  

www.environmentalleader.com/2009/04/08/

sports-arenas-go-green/ ) 

By: Victor Novelli 

 New Jersey Recreation and Park 

Association held the 35th annual con-

ference at the Trump Taj Mahal in 

Atlantic City, NJ from February 28-

March 3, 2010. Eleven students and 

Assistant Dean Jeffrey Montague of 

the School of Tourism and Hospitality 

Management (STHM) took full advan-

tage of the offerings from the confer-

ence. The first night of the conference 

provided a comfortable sociable net-

working environment for the atten-

dees, and come Saturday morning, it 

was all business. The day started with 

educational sessions pertaining to 

different areas of recreation. The vari-

ous sessions offered opportunities for 

students to not only learn, but also ask 

questions to professionals within their 

respective industry. After a remarkable 

keynote luncheon presented by Chuck 

Herring, a nationally acclaimed educa-

tor, author, and inspirational speaker, it 

was time to start networking. In the 

Grand Ballroom, NJRPA presented 

their 2010 trade show with over 150 

booths all over the hall.  There was 

also a “Meet the Professionals Pizza 

Party”, where students were given an 

opportunity to interact and network 

one on one with professionals within 

the recreation industry.  

 In conclusion, the conference was a 

fantastic experience for the STHM 

students, and has provided them with a 

more comprehensive understanding of 

what they need to accomplish in order 

to experience success. ■ 

New Jersey Recreation & Park Association Conference 

“Shaping Communities from the Inside Out” 
Slogan credited to 2010 NJRPA Conference 

Copy of Invitation to Exhibit 
(Photo from: www.njrpa.org) Chuck Herring 

(Photo from: 

www.chuckherringspe
aks.com) 

http://www.environmentalleader.com/2009/04/08/sports-arenas-go-green/
http://www.environmentalleader.com/2009/04/08/sports-arenas-go-green/


tentials never thought to be 

possible. through glass ceilings 

and attaining positions in up-

per management. Neverthe-

less, it is still extremely 

difficult to gain entry into 

upper management posi-

tions. Nonetheless, the se-

lect few that have become 

successful are beginning 

break down those barriers 

for other African-

Americans to achieve the 

same success. Tanya Hall, 

for example, is the Execu-

tive Director for the Phila-

delphia Multicultural 

Affairs Congress a division 

of  the Philadelphia Con-

vention & Visitors Bureau. 

Her goal is to increase the 

 

 Since the early days of 

tourism, African-Americans 

have been involved in the tour-

ism and hospitality industry. 

According to Jason Wallace, 

the President of the Black 

Culinarians of New York City, 

stated they are the “original” 

hospitality workers. They had 

been servers, housekeepers 

and chefs before the industry 

became the rapidly growing 

and popular entity it is today. 

As the tourism and hospitality 

industry began to truly grow 

and evolve, African-

Americans have been there 

working the positions in the 

field. Although the positions 

may not have been desirable; 

as the years passed African-

Americans have reached po-

multicultural convention 

and tourism market in 

Philadelphia. In doing so, 

she has generated over $1 

billion in sales for the city 

of Philadelphia. Another 

example is William Hol-

land, the vice-president of 

the Work Planning and 

Analysis for the Hilton Cor-

poration.  He is responsible 

for the affirmative action 

compliance in the regional 

offices of the Hilton Corpo-

ration. These are just a few 

black professionals who are 

inspiring and showing 

younger 

generations of African-

Americans with an interest 

in the industry that it is 
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watch in 2010. Organizations‟ 

interests in LEED Certifications 

have been growing vicariously 

even with the hefty price tag at-

tached.  

The Miami Heat, one of the 

first organizations to have its facil-

ity certified, spent $25,000 on its 

certification.  That was the tab 

even before the $248,261 that was 

required in stadium construction so 

it could be considered “green.”   

Although the investment can be 

steep, becoming certified can save 

the organization money on top of 

saving the environment.  

LEED is revolutionizing sta-

dium design all over the world; the 

Minnesota‟s Timberwolves are 

literally going green and investing  

$5.3 million into a 2.5 acre roof 

that is made of grass and plants.  

The San Francisco 49ers are 

planning to convert to waterless 

toilets and add public transit that 

goes directly into the stadium.  

As far as the future is con-

By: Jared Brabham 

 

In today‟s sports industry, 

green is no longer a term solely 

used when referring to the big 

bucks. Since the U.S. Green Build-

ing Council has implemented the 

Leadership in Energy and Environ-

mental Design (LEED) program, 

sport arenas are putting their best 

foot forward in terms of sustain-

ability.  

LEED is a voluntary program 

administered by the U.S. Green 

Building Council to set the bar for 

new facilities and bring older ones 

up to par. This process happens by 

setting new standards for each 

entity to reach.  

Making changes within the 

facility, changing operations to cut 

utility costs and increase recycling 

efforts are all areas that LEED 

influences. 

According to the Sports Busi-

ness Journal, LEED Certification 

was one of the top five trends to 

cerned, glitz and glam will not be 

the only determining factors meas-

ured in stadium construction.  

Going green is the future; make 

sure you think about that the next 

time you‟re asked if you would 

like paper or plastic. ■ 

Who Is Really In the LEED? 

How many sheets of paper 

will the 2010 Senior 

Seminar class save this 

semester by choosing to 

primarily publish The         

Connection online? 

CURRENT TRIVIA 

A. 500 

B. 1,000 

C. 1,500 

D. 2,000 

 

By: Joy Mench 

 

Over the past few years, eco-tourism 

has become a major focus of tourism ef-

forts. It seems that both visitors and desti-

nations are striving to use fewer resources 

and become more immersed in the natural 

environment and culture of the destination. 

Though there are many motivations behind 

this push to become “eco-friendly,” from a 

business perspective, it can save you 

money. This is especially important in 

today‟s economy, where cost-cutting has 

become the focus of many businesses. 

An increasing number of companies, 

and specifically tourism destinations, are 

making information available online and 

encouraging visitors to walk rather than 

drive, airlines are selling eco-friendly 

tickets, and hotels are encouraging guests 

to use less water and use their towels and 

sheets for more than one night. These steps 

towards being eco-friendly also help the 

companies save money.  

Eco-Friendly or Budget-Friendly? 
 But what happens when small cost cuts 

are not enough?  For the state of Nevada, the 

answer may be to close their state parks.  The 

idea was first proposed by Senate Majority 

Leader Steven Horsford to help lessen the 

state‟s $900 million budget gap. The idea has 

sparked an intense debate over the pros and, 

mostly, cons of the plan (Tavares 2010). But 

what is particularly intriguing is that these 

state parks, along with all other parks, play an 

important role in eco-tourism. 

State parks offer a natural, outdoor ex-

perience for visitors while maintaining and 

protecting plants, animals, waterfalls, and 

natural rock formations. Many parks also 

host camping which is a frills-free, eco-

friendly travel experience, since many 

campgrounds have limited access to elec-

tricity and running water. Closing these 

parks would eliminate the maintenance and 

patrol of them which could halt preservation 

efforts and create opportunity for vandalism 

of the property. 

 Though I believe many individuals, 

companies, and destinations do have a de-

sire to conserve resources and preserve 

nature and culture, the situation in Nevada 

helps to bring true priorities into perspec-

tive.  

As we embark on a new age of balancing 

resources and budgets, I think it is important 

to take a step back and ask: Are we being 

eco-friendly or budget-friendly? ■ 

A view of Lake Tahoe, one of Nevada‟s most 

famous State Parks 

(Photo from: http://parks.nv.gov/lt.htm) 

Answer on bottom of page 6  
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The Many Faces of Sustainability 
By: Samantha Lauver 

 

Sustainability is a common term used in the 

work place and the classroom, but what does it 

really mean?  The definition of the word depends 

on the type of sustainability you are speaking 

about, and the application of sustainable practices 

within your life can be actualized in several ways.   

Anantara Resorts and Spas, an internationally 

based hotel company, has a number of programs 

in place to help to make the world a greener 

place to live.   

Guests are invited to experience a kind of 

cultural sustainability at all properties; every 

resort is built upon the desire to incorporate the 

cultures of the surrounding areas within the ex-

perience they provide at each location.   

Rather than using products from around the 

world to cut costs, this company embraces the 

use of locally grown food and decorates their 

hallways with handmade artifacts from the region 

in which it is located.  

On the island of Koh Samui, Anantara‟s guests 

can be a part of a small scale sustainable experi-

ence; newlyweds are invited to plant a tree on the 

property to commemorate their wedding day if 

they wish to.   

The tree will grow on the property forever, 

contributing to the overall benefit of the world, 

while at the same time encouraging guests to 

return to the place where they said their vows.   

The symbolic importance of this tangible kind 

of memory allows the couple to see how their 

love for each other has grown, similar to the 

tree that they planted many years before.   

Sustainability can be interpreted differently 

depending on the context of the word but ele-

ments within the core definition will stay the 

same: do something good today in order to 

benefit the many tomorrows that will come in 

the future.   

No matter how large or small your own acts 

of promoting sustainability within this world 

are, remember that if we all try at least once 

every day to make our world a better place then 

together we can make a huge difference. ■ 

Location(s)  Indigenous Culture  “Things To See”/”Description of Attractions” 

 

New Zealand 

 

Maori  
One of the most recognized traditions is the “Haka” or war dance, which is now performed by 

the All Blacks, New Zealand‟s national rugby team, before every match.  The Maori also have 

a traditional feast called a “Hangi” in which they cook the food with heated rocks in a pit in the 

earth. 

 

South Africa  

 

Zulu  
Largest ethnic group in South Africa, descendants of the Nguni people.  The Zulu are very 

hospitable people and have an abundance of traditions to observe.  Singing and dancing are 

huge parts of the Zulu lifestyle and each dance represents an event within the clan. 

 

El Salvador, Belize, Guatemala, 

Honduras, and Mexico 

 

Maya  
Maya is a Mesoamerican civilization.  In the Mexican state of Quitana Roo, there are hundreds 

of Mayan ruins but the most famous is the site of Chichén Itzá.  Some of the largest structures 

are the Kukulcan pyramid, the ball court, El Mercado and Caracol. 

generates more spending than stan-

dard tourism.  In addition, cultural 

tourism aids in regional development.  

Cultural areas, where indigenous 

cultures have stayed mostly separated 

from the majority, are huge draws for 

tourists seeking these experiences.   

 Tourism to these areas must be 

controlled to adhere to the wishes of 

the group in that they do not feel 

violated or taken advantage of.   

 Promoting sustainability in tourist 

destinations protects the wellbeing of 

the native heritage and maintains the 

quality  for future travelers.  

The table below provides a few 

popular cultural destinations around 

the world. ■ 

By: Melissa Chartoff  

  

While there has been much empha-

sis on globalization, and even Ameri-

canization, it is imperative that lei-

sure service providers do not neglect 

that cultural sustainability is a huge 

asset to the industry.   

 Cultural tourism is one facet of 

tourism in which visitors are con-

cerned with the lifestyle, art, religion 

and traditions of the people living in 

a certain country or region.  Cultural 

tourism can take place in both large, 

urban cities as well as rural, remote 

areas.   

 This type of tourism is growing in 

popularity around the world and 

Cultural Tourism & Sustainability 

A young Zulu man performing the 

Indlamu, a traditional war dance 

utilizing drums and customary 

attire.  
(Photo from: http://indlamu.org/

zuludance.html) 

All Blacks captain Richie McCaw 

performs the Haka before  

a match with Ireland in 2008. 

(Photo from: http://
www.guardian.co.uk/travel) 

Entrance to the Anantara Koh Samui  
(Photo from: Samantha Lauver) 

Samantha Lauver, an STHM senior, working 

at the concierge desk at Anantara Koh Samui. 
(Photo from: Samantha Lauver) 
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STHM’s Green Warrior: Harith Wickrema 
By: Erica Schlegel 

 

 As students in the School of 

Tourism and Hospitality Manage-

ment (STHM), we all have been, or 

will be, exposed to the idea of Cor-

porate Social Responsibility (CSR).  

 With the current economic cli-

mate, and the condition of the envi-

ronment, CSR practices can be 

affordable, eco-friendly, and are 

becoming almost standard in the 

tourism and hospitality industry.  

 Harith Wickrema, a faculty 

member in the STHM for over eight 

years, is a visionary entrepreneur 

who focuses his work in the event 

planning and destination manage-

ment industry on environmental 

sustainability. 

 Harith established Harith Pro-

ductions, Ltd. (HPL), a global mar-

keting communications, training, 

event, meeting, destination manage-

ment and production company, in 

1987. 

 His company has delivered inter-

nationally acclaimed events across 

five continents, including the 4th of 

July Celebration for the City of 

Philadelphia, and has received rec-

ognition for dedicated commitment 

to environmental sustainability.  

 Currently, Harith is developing 

an ultra-luxury, eco-friendly execu-

tive retreat in the US Virgin Islands. 

The ecologically savvy villa is the 

first of its kind in St. John, and 

boasts a one-of-a-kind executive 

retreat, meeting, and vacation 

experience. HPL has either won or 

been nominated for over 70 inter-

national awards, including the 

Successful Meetings and Meeting 

News “2009 Greenest Planner 

Award”. 

 One can see the enthusiasm and 

excitement behind Professor Wick-

rema‟s lectures and class discus-

sions on the topic of environmental 

sustainability. This is an individual 

who is truly passionate about his 

positive impact on the environ-

ment.  

 More importantly, Harith is 

most excited to „edutain‟ his stu-

dents about eco-friendly practices. 

To any student interested in mak-

ing a difference in their prospec-

tive industry, and the world, I 

highly recommend reaching out to 

Harith about his many noteworthy 

achievements, and his immensely 

innovative plans to help our envi-

ronment. ■ 

By: Kirsten Grandshaw 

 

 As over consumption and in-

dulgence are quickly becoming a 

trend of the past, hotels are rapidly 

adjusting to cut costs to enhance 

their reputation and give back to 

society. 

 About one-hundred hotels in 

seven different states in the U.S 

are actively participating in “The 

Global Soap Project,” which is 

based out of Atlanta, Georgia.  

Derreck Kayongo, a humanitarian 

relief expert, with the help of in-

dustry professionals and economic 

development consultants, created 

this brilliant idea.  The project 

involves recycled soap from 

American hotels, which are sani-

tized, melted and reshaped into 

new bars and distributed to refugee 

camps in Africa.  

 The project estimates that 

“about 2.6 million bars of soap are 

discarded a day!” As a result of 

limited or no access to clean 

water and soap, there is a high 

mortality rate due to avoidable 

diseases in Africa.  

 We take for granted the 

unlimited supply of soap that we 

get every day as guest in a hotel. 

To date, this project has 

collected over 14,000 tons 

of soap.  

 Hotels that have been 

heavily involved in this 

project include Marriott, 

The Ritz-Carlton, Inter-

Continental, Hotel Astor, 

St. Regis, Westin and 

Hilton just to name a few.  

 These hotels have of-

fered tremendous support 

and have integrated the 

project into their corporate 

social responsibility pro-

grams.  

 This is a perfect exam-

ple of how the industry can 

minimize waste while contribut-

ing to the wellness of human 

beings worldwide.  

 If you would like to make a 

donation to “The Global Soap 

Project,” please visit http://

www.globalsoap.org. ■ 

Staff of the Seaport Hotel in Boston, prior 

to shipping their second ton  

of soap to the Global Soap Project  
(Photo from: www.globalsoapproject.org) 

Hospitality Increases SUDStainability 

MARK YOUR 

CALENDAR 

Bowling Extravaganza 

 

Location: Thunderbird Lanes 

 3081 Holme Avenue 

 Philadelphia, PA  
Date: April 10th 

Time: 2:00pm-5:00pm  

Description: Just $25 buys you 

bowling, shoes, and light re-

freshments. 

Dinner at Aki 

 

Location: Aki Japanese Fusion 

Restaurant and Sake Bar 

 1210 Walnut Street  

 Philadelphia, PA  

Date: March 24th 

Time: 7:00-10:00pm 

Description: Join Senior Semi-

nar for a night of ALL YOU 

CAN EAT sushi, and other 

great Japanese dishes. 

Donation Affair 

 

Location: Draught Horse 

 1431 Cecil B. Moore Avenue 

 Philadelphia, PA  

Date: April 16th 

Time: 6:00-8:00pm 

Description: Help support Sen-

ior Seminar, and have have your 

chance at winning fantastic 

prizes. 

(Photo from: www.akiphilly.com) 

Green Fact: The EPA 

estimates that 75% of 

solid waste is recyclable, but 

only about 30% is recycled. 

Fact courtesy of Temple Office of  
Sustainability 

Current Trivia Answer:   D. 2,000 sheets!!  

A picture of the eco-friendly villa in 

St. John‟s 
(Photo from: Harith Wickrema) 
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Current Initiatives!!! 

“The Office of Sustainability, 

located in the lower level of 

Mitten Hall, was created in 

July 2008 to be a centralized 

resource on green issues and 

practices — everything from 

facilities and recycling to 

academics and research and 

community involvement — 

for the entire Temple       

community.  We work to 

integrate sustainability into 

the curriculum and expand 

research and community in-

volvement in sustainability.  

We also work cooperatively 

with student groups to further  

sustainability initiatives.” 
 

Sandra J. McDade 

Director 

Office of Sustainability 

Promote RecycleMania 

Contest in which Temple competes against other 

universities to see who can recycle the most. 

Develop a Climate Action Plan 

By May 15, 2010, Temple will unveil a plan that will 

detail how it will reduce greenhouse gases. 

Promote Sustainability Week (4/5-4/9) 

Various schools host seminars, speakers, and worshops 

to promote sustainability. 

Partner with Biking Coalition  

Provide classes in “Urban Riding Basics” 

Get Involved!! 
There are many ways for members of the 

Temple community to get involved in issues 

concerning sustainability.   If you are looking 

for employment or volunteer opportunities, 

on- and off-campus groups to get involved 

with, or ways to help reduce your carbon foot-

print, visit the website below!! 

 

http://www.temple.edu/sustainability/wcid.htm 
Students, faculty, and staff celebrate Campus Sus-

tainability Day on Wednesday, Oct. 21, 2009 

(Photo from: Lisa Wilk) 

By: Justine Doherty  

 

 A handful of current senior semi-

nar students attended the SINC 

(Sport Industry Networking and 

Career) Conference from March 5th 

to 6th at George Washington Univer-

sity in Washington D.C.  

 One of the panels at the confer-

ence was discussing “Sustainable 

Best Sport Practices.” The panel 

consisted of Matt Blush from the 

Washington Nationals, Kevin Dono-

van from Helios Partner LLC, Dr. 

Allen Hershkowitz from the Na-

tional Resources Defense Council, 

Marisa McGilliard from Council for 

Responsible Sport, and Dori 

Silverman from Coca Cola.  

 This panel expanded on topics 

from creating “green” stadiums, to 

making marathons environmentally 

friendly, to ensuring that athletes 

and fans of sport are properly recy-

cling while attending sport events. 

Since sports control a large part of 

today‟s entertainment market, this 

panel was extremely passionate 

about educating sport fans about 

recycling and enforcing the practice 

at sporting events. Dr. Allen 

Hershkowitz can even be quoted 

saying, “The unfortunate truth is 

that, our society is built on nonsus-

tainable practices.” ■ 

SINC Conference Sustained 

Dr. Allen Hershkowitz 

Senior Scientist, 

National Resources Defense 

Council (NRDC) 

(Photo from: 
http://www.nrdc.org/reference/qa/

inthers.asp) 

For more information on 

NRDC, visit:  

http://www.nrdc.org/ 

(Photo from: Anthony Lupino)  
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Senior Seminar - Networking Seminar  

President: Kirsten Grandshaw  

Vice President: Taylor Medine 

Volunteer/CPR & First Aid/Alumni Panel: Chair- Marc Gordon  

Ngan Li, Caroline Kulik, Daniel Coleman 

Marketing/ Advertising: Chair- Nadia Bosket  

Kelly Brohan, John Rush, Zach Keene, Samantha McCullough 

Human Resources/ Passport: Chair- Nicole Horin  

Emily McFadden, Andrew Madden, Daniel DiBerardinis 

Fundraising: Chair- Angel Foglio  

Dave Laughlin, Toby Rice, Joanne Woo, Mike Huie, Jennifer McNutt 

Budget and Finance: Chair- Samantha Lauver  

Josh Sklar 

Newsletter: Chair- Gareth Jones  

Taylor Medine, Erica Schlegel, Libby Marquardt, John Devitt 

Website Development: Chair- Carolyn Roth  

Trevor Fick, Jared Brabham 

Project Committee: Chair- Juan Ruiz 

Ed Palumbo, Kaitlin Harmer, Mike Courtright, Theresa Bandru 

Sponsorship: Chair- Dominique Wilkins  

Joy Mench, Christina Buchholz, David Mathewson 

Social Media: Chair- Stevanie Theresia 

Melissa Menardy, Tim Armbruster 

Membership/GCA: Chair- Robert Szostak 

Rebecca Sokol, Melissa Chartoff, Dyonne Crudup 

 

Senior Seminar - STHM Student Luncheon  

President: Monique Peterson  

Vice President: Matthew Kemp  

Volunteer/CPR & First Aid/Alumni Panel: Chair- Dory Lynn 

Doman, Michael DeCarolis  Vinesha Brown, Kevin McCann  

Marketing/ Advertising: Chair- Ya Yang  

Dayna Dyson, Cullen Lefchak, Josue Louis, Jon Scott  

Human Resources/ Passport: Chair- Seth Heitzenrater 

Matthew Bergey, Annis Major, Kasey Ruth  

Fundraising: Chair- Bradford Long  

Briana Ciccarone, Jonathon Idelson, Keith Kolesa, Dale Parris 

Budget and Finance: Chair- Stevi Adams  

Darren Drake  

Newsletter: Chair- Julian Carey  

Justine Doherty, Patrick Kulick, Phillip Mannery , Colin Wells  

Website Development: Chair- John Medica  

Denise Brown, Anthony Lupino  

Project Committee: Chair- Rachel Hernandez  

Andrew Arnold, John-Paul Loggia, Victor Novelli, Kimberly Hanshue  

Sponsorship: Chair- Sarah Cooperson  

Dia Clark, Edward Redding, Casey Sellen 

Social Media: Chair- KatieAnn Rowan  

Matthew Kemp, Jason Lutz  

Membership/GCA: Chair- Brittany Labolito  

Myriame Dutes, Michael Martin, Alexander Washam  

Relax!  Take a deep breath.  Crackedmacscreen.com is your replacement 

solution for damaged 13-17inch Macbook, Macbook Pro, iBook, and 

Powerbook screens.  They offer fast, same day service and prices that 

are 1/3 of the big guys.  Learn more at: 

 www.crackedmacscreen.com PrimoHoagies FISHTOWN, located on Susquehanna Avenue and 

Gual Street, is just minutes away from Temple University Main 

Campus. Our low prices cannot be beat, and we deliver everyday 

from 10am to 5pm. We can cater to all types of parties and indi-

vidual lunches with our trays and famous sandwiches. Please give 

us a call at: 

215-425-2350. 


